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FOREWORD

LEGAL, DISCLAIMER and COPYRIGHT

Legal: This report is governed by the "Terms of Service" and "Legal & Disclaimer" sections to be found on FFT's online
website at www.fft.com.

Disclaimer: Whilst every possible care has been taken in the compilation, preparation and presentation of the information
published in this report, no liability whatsoever can be accepted for the contents or their accuracy.

Copyright © No part of this work may be reproduced or utilised in any form or by any means, electronic or mechanical,
including photocopying, internet or any other information storage or retrieval system, without prior written
permission of the publishers.

OVERALL DEFINITIONS

General: Market data refer to all products sold for final human consumption in retail, foodservice and artisanal markets
(own-produced for own sale, e.g. independent bakers), thus excluding industrial and intermediate consumption,
and auto-consumption.

Product: All product markets are carefully defined so as to be comparable across all countries. Special cases in a few
country and product markets are specified.

Prices: Retail prices (including VAT, excise and other indirect taxes) and foodservice buy-in prices are applied
throughout.

METHODOLOGY

All countries are surveyed in the field regularly, during which extensive company and other interviews are carried out. FFT also
systematically gathers all publicly available data (from trade associations, government institutions and publications, the press and
other media). The definition above (final human consumption) ensures that there is no double-counting among product markets.
In turn, this enables comparisons across all country/product markets on a per capita or unit value or real growth basis, and allows
all data to be summed by product, by country, or by category, allowing extensive cross-checking for verisimilitude. Foodservice
Markets: The total (retail + foodservice) human consumption market is established first. An estimate of the food-service market
share, derived from multiple sources and industry interviews, is then applied to this total. Owing to the extremely fragmented
nature of the foodservice market, specific foodservice surveys are not considered feasible or reliable.

FULL COVERAGE

There are NO gaps. Volume, Value and Company Market Share data are provided for ALL country and product markets. FFT
provides its own carefully assessed estimates in the absence of any available data source.

DATA COLLECTION PRINCIPLES

1 End-Use Definition: Final Human Consumption (see above). This ensures NO double-counting and that any and all
data can be added up.

2 Wide Coverage: All demand & supply - including retail, foodservice and direct supply - provides a fixed frame into
which all elements must fit in a logical manner.
3 The 100% Rule: Company market shares must add up to no more than 100%, and wide coverage means that all

significant supplier market shares must be fitted in, squeezing many company claims!

4 Cross-checking: To ensure verisimilitude, extensive country comparisons are made of per capita consumption and
expenditure, real growth rates, etc., and against 10-year historical trends. Data "outliers" are singled
out, and if necessary re-checked in the field.

5 Critical Review: All publicly available data - the trade press, associations, government surveys, etc., are
exhaustively collected & collated, and many amended or rejected, applying the above principles.

6 Original Sourcing:  Extensive field surveys, company interviews and store checks are carried out every year, and all
data is "fitted" to a realistic overall picture of total supply and demand.

7 Software: Complex, internally-developed computer programs provide a unique dynamic interlocking data grid.
8 Russian Doll: Internal consistency and coherence is provided by data adjusting automatically to data changes
elsewhere.

9 Client Feedback: Continual improvements are incorporated in each annual edition at clients' suggestions and
remarks, thus fine-tuning the database to market realities.
10 Strategic View: Strategic View: Presentation techniques favoring a global vision of food & drink markets are
systematically applied.
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Netherlands to United Kingdom and 16-Country Total 99

Amatil to Aqua D'Or 100
Austria to Italy 100
Netherlands to United Kingdom and 16-Country Total 101

Aqua Master to Arvanitis 102
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Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Arvantinis to Bacardi

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Balis to Bavaria

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Bavaria to Berentzen

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Bergland. Rottaler to Blackstone Capital

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Blackstone Capital to Britvic

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Britvic to CSM

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Cadbury to Caiado

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Calypso to Carlsberg

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Carlsberg to Chonaios

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Chonaios to Cobracrest

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Coca-Cola to Conserve Mediter.

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Consol. Fruit to Cott

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Crinnagh-taun to Da Nascente

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Dafsa to Danone

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Danone to Dirk Verpoorten

Austria to Italy

102
103
104
104
105
106
106
107
108
108
109
110
110
111
112
112
113
114
114
115
116
116
117
118
118
119
120
120
121
122
122
123
124
124
125
126
126
127
128
128
129
130
130
131
132
132
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Netherlands to United Kingdom and 16-Country Total
Dolphin to Eaux de Chorges

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Eaux des Landes to Epsa

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Epsa to Fabbri

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Fabbri to Franken Brunnen

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Franken Brunnen to Frugal

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Fruit Hellas to G&J Drinks

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
GSK to Garcia Carrion

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Garcia Carrion to Glanbia

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Glanbia to Greencore

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Grupo Fuertes to HM Interdrink

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Haacht to Harney

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Hassia & Luisen to Heineken

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Heineken to Hellenic Bottling

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Hellenic Bottling to Herposa

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Hijos de Riverato ITM

Austria to Italy

Netherlands to United Kingdom and 16-Country Total

133
134
134
135
136
136
137
138
138
139
140
140
141
142
142
143
144
144
145
146
146
147
148
148
149
150
150
151
152
152
153
154
154
155
156
156
157
158
158
159
160
160
161
162
162
163
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lgia to JW Childs

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Jo Bola-get to Julius Meinl

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Junita Gruppe to Karlshrau

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Kelkin Naturprods to Kraft Foods

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Kraft Foods to La Zaragozana

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Lactogal to Lega

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Lehman Brothers to Lockwitz-grund

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Léberg to Max Havelaar

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
May Holding to Migros

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Migros to Mon Verger

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Monin to Nestlé

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Nestlé to Nieder-bronn

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Niederrhein Gold to Oetker

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Oetker to Orkla

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Osotspa to Parmalat

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Parmalat to PepsiCo

164
164
165
166
166
167
168
168
169
170
170
171
172
172
173
174
174
175
176
176
177
178
178
179
180
180
181
182
182
183
184
184
185
186
186
187
188
188
189
190
190
191
192
192
193
194

Year 2009 Edition, created Wednesday, 24 June 2009 13:20:38 GMT



Source and © Copyright: Food For Thought (FFT)

Page 14

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
PepsiCo to Pfanner

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Pfanner to Premier Foods

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Premier Foods to RMN

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Radnor Hills to Richard Hartinger

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Richard Hartinger to Rivella

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Rivella to Roma Vann

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Romero Haupold to Royal Unibrew

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Rupp to Sangemini

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Sangemini to Schartner

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Schenk to Schaffer

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Secopra to Sinalco

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Sinalco to Solares

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Soledor to Spira Interes.

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Spira Interes. to Starzinger

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Stordalens to Stidzucker

Austria to Italy

194
195
196
196
197
198
198
199
200
200
201
202
202
203
204
204
205
206
206
207
208
208
209
210
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214
215
216
216
217
218
218
219
220
220
221
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222
223
224
224
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Netherlands to United Kingdom and 16-Country Total
T. S. Andrea to Teutoberg. Brunnen

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Teutoberg. Brunnen to Thurgau

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Tiger Energy to Unicer

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Unicer to VLG

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
VLG to Vermion Naoussa

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Vermion Naoussa to Vilsa

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Vilsa to Vivartia

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Vivartia to Wessanen

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Wessanen to ZMV

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
Zile Bonbons to Zuegg

Austria to Italy

Netherlands to United Kingdom and 16-Country Total
lguas do Vimeiro to Uber-kinger

Austria to Italy

Netherlands to United Kingdom and 16-Country Total

225
226
226
227
228
228
229
230
230
231
232
232
233
234
234
235
236
236
237
238
238
239
240
240
241
242
242
243
244
244
245
246
246
247

Major Brands And '‘Who Owns Whom'

................... 249

Holding Companies, Key Local Subsidiaries and Major Brands systematically identified

by product and country
Major Brands by Product Market
17.1 Mineral Water
17.2 Soft Drinks
17.31 Fruit Juices
17.32 Fruit Drinks
17.4 Squashes and Concentrates
17.5 Health & Sports Drinks
17.6 Iced Tea
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275
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Major Brands by Holding Company 279
3i Group to Aguas Minerales de Firgas 279
Aguas de Ribes to Bavaria 280
Becker's Bester to Blackstone Lion Capital 281
Blackstone Lion Capital to Buono International 282
CSM to Chitos 283
Chonaios to Coca-Cola 284
Coca-Cola to Cott 285
Cott to Danone 286
Danone to Epsa 287
Epsa to Fruité 288
Fruité to Granador 289
Granus Quelle to Heineken 290
Heineken to Irish Dairy Board 291
Irish Soft Drinks to Kronos 292
Kumpf to Mecca Cola 293
Mecca Cola to Nestlé 294
Nestlé to NOM 295
Ocean Spray to PepsiCo 296
PepsiCo to PepsiCo 297
PepsiCo to Rauch 298
Rauch to Royal Unibrew 299
Royal Unibrew to Singapore Technologies 300
Six Continents to Taisho Foods 301
Taisho Foods to Unilever 302
Unilever to Vilsa 303
Vilsa to Zuegg 304
Zuegg to Uberkinger 305
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